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Website Design
If you are not designing websites now, I don’t think 
you will be working as a designer for very much 
longer. Over the last 4 years I have seen a dramatic 
shift away from the printed work and have had to 
learn how to develop and deploy websites.

Having taught myself HTML, CSS and Javascript and 
having the base-knowledge to hold my own when it 
comes to PHP and MySQL there is nary a time when a 
website gets the best of me.

Most of the work I do can be classi�ed as frontend but 
I am not afraid to get my hands dirty and will 
persevere until the job is done.

I also have the ability to put up a fully functioning 
Wordpress site in under 48 hours from conception to 
deployment should the need arise.
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Brand Manangement
Working with multi-national brands brings it own set 
of challenges when it comes to looking after what the 
brand puts out. 

Having a myriad of content creators putting out 
different messages is never an easy thing to control 
and I have been liaising with big companies to ensure 
that they put out the right messages keeping inline 
with the brand.

This speaks more to ensuring there is �rm lines of 
communication between the various departments to 
ensure that all collateral going out looks right and is 
on message. 

The creation of ‘Brand Guidelines’ and easy-to-use 
templates, including the creation of usable Word, 
Excel and Powerpoint templates, being an ongoing 
service to the company.



Evolving Brands
When working with big corporations they are usually 
a little more averse to change. Having been �rmly 
rooted in the Healthcare technology sector this 
aversion to change seems exponential.

It is therefore important to focus on a slow evolution 
of a brand away from the mundane. This has been a 
key aspect of my design where the JND (just 
noticeable difference) is applied across the various 
collateral pieces in order to keep the brand fresh and 
moving forward.

Sometimes the clients don’t even realise that this is 
happening until looking back at where the brand 
started out.

Ten times pre-screen yield in a fraction of 
the time

Increases in the number and complexity of eligibility criteria for trial 

regularly takes up to . With CLiX ENRICH for 
Clinical Trials get 
products to market faster.

CLiX ENRICH for Clinical Trials

Manual chart reviews – a barrier to 

human error.

 

Applied Clinical Trials Online

CLiX ENRICH
for Clinical Trials

+1 978 296 5275
info@clinithink.com

555 Northpoint Center East, 4th Floor

www.clinithink.com

CLiX ENRICH for Clinical Trials

http://www.appliedclinicaltrialsonline.com/investigator-
characteristics-and-participant-recruitment-allhat?pageID

Clinithink’s vision is to add structure and meaning to unstructured clinical data, unlocking its value 
and enabling improvement in healthcare efficiency and outcomes.

Clinithink aims to revolutionize the use of data in healthcare delivery by 
offering a flexible, scalable, and cost effective solution for unlocking the value 
in a hitherto untapped asset: unstructured clinical data.
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Within the vast and increasing number of healthcare records captured in electronic form, a large 
percentage of the information persists as unstructured narrative or ‘free-text’ data. This lack of 
structure significantly limits the use of the data at the point-of-care. The same constraint applies to 
aggregate analysis of such data that might otherwise yield important insights into trends and 
patterns of value to many different kinds of healthcare enterprises and participants.    

Clinithink has developed the CLiX (Clinical Language Indexing) engine to address this problem by 
using extensively researched algorithms to intelligently index and structure healthcare data into a 
meaningful format. 

The CLiX engine receives clinical narrative sent by 3rd party applications either in real time or in batch 
and outputs structured meta-data describing the input narrative using Natural Language Processing 
(NLP) and other algorithms. The default output format is SNOMED CT codes and expressions, a 
powerful emerging healthcare data standard whose adoption is increasing amongst governments, 
providers and system vendors alike.  This uniquely granular and accurate output can then be used 
for additional value-added purposes which support care, revenue cycle and analytics use cases. 
These applications of the technology underpin tangible benefits for healthcare providers in terms of 
improved operational efficiency, performance and patient outcomes. 
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Corporate Identities
The creation of a Corporate Identity is an essential 
part of marketing one’s business.

Whether it is designing a unique logo for a new 
venture or designing and updating already 
established brands, I have been there.

A massive part of my experience is working in and 
around corporate identities to ensure that all 
collateral is accounted for and inline with the look and 
feel of the newly established brand.



UX Design / Prototyping
In the ever increasing digital space there has been 
more and more demand for the creation of user-�rst 
experiences. The term UX was new to me until I 
realised that it has been part of what I have been 
doing for years.

Starting from wireframes of the potential project, and 
constantly having interaction from potential users with 
various stages of prototypes, allows for a website (or 
web app) that truly speaks to its users.

Having the prettiest website around doesn’t 
necessarily mean the people using the site are getting 
value. Afterall form needs to follow function.



Event Collateral
Healthcare conventions are a very often occurence 
and so my ability to provide collateral for these events 
has had to be honed over the years.

Whether it is ensuring that the stand used in previous 
years can have a few panels re-used (for budgetary 
considerations) and ensuring that this is part of the 
initial design or liaising with the printers to ensure the 
stand arrives at the right place/time, I have probably 
been there. 

Events are also a good litmus for time-management 
as the deadline cannot be pushed, especially when 
dealing with printers and their lead-times (although I 
have never met a printer I couldn’t convince that their 
lead-times had ‘leeway’).



 Miscellaneous         Brochures/Flyers
The bread and butter of most designers. I have been 
creating and updating marketing �yers and brochures 
for longer than I care to admit.

Sometimes the challenge of ‘all of this information 
needs to go onto this A5 printed sheet’ really gets the 
thinking cap on. I am yet to be bested by one of these 
requests though! 



These unique items come in from time to time and 
make a great break from the potential monotony of 
corporate work.

Often my creativity takes a massive leap forward in 
these situations. Plus I enjoy learning a new process or 
design skill often associated with these requests.

Miscellaneous



Illustrations
The reason I am a designer today is because of my 
propensity to draw/illustrate. I have been illustrating 
and improving steadily since the age of four. Over the 
last 10 years I feel like I have improved quite 
dramatically since the ‘early days’.

Illustrating concepts and creating something out of 
nothing has de�nitely proven useful when it comes to 
the more abstract client requests. It also helps when 
photography of activities is not an option.

I have had a few illustrations published in Getaway 
magazine and I have a whole host of illustrations done 
for personal enjoyment over on my Deviantart site 
(nukehead.deviantart.com).



Comic Strips
Passion projects. I have always drawn little doodles. 
Whether they were bad renditions of teachers during 
high school or bad renditions of work colleagues in 
later work environments, I have always drawn little 
comic strips.

I don’t think I can ever stop drawing them.

A few years ago I started a webcomic called ‘The Past 
Times of Ninja Cat and Rolf the Whale’ and have been 
updating as and when I can ever since. The comic can 
be found over at ninjacatandrolfthewhale.com



T-shirt Design
As a moonlighter, and in order to keep the creative 
juices �owing, I have found myself in the position of 
being the Tshirtterrorist’s (www.tshirtterrorist.com) 
goto designer for a while.

It was a great way to relax and rewind with some 
designs that didn’t have to �t in to any particular box. 
Except that you are limited in terms of how many 
colours to use, a limitation that leads to more creative 
solutions!

We also had/have a great working relationship and I 
see that some of my designs are still on the website 
today.
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